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Speaker Profile: Dr Patrick Dixon
Dr Patrick Dixon has been ranked as one of the world's 20 most influential business thinkers alive today (Thinkers 50 - 2005) and is often described in the media as Europe's leading Futurist. He is Chairman of Global Change Ltd author of twelve books, and has travelled to 43 nations, addressing corporate events, workshops and seminars as well as boards and senior teams of multinationals on issues such as future strategy, risk management, digital and biotech revolutions, geo-political changes, consumer shifts and future lifestyles, corporate values, marketing, change management and motivation. 

Fellow contributors at recent corporate events have included former British Prime Minister John Major, The Ireland Taoiseach - Bertie Ahern, Nicolas Negroponte - MIT, Bill Emmot - editor of the Economist, John Naisbitt - author Megatrends, Michael Dell - Chairman of Dell Computers, Andrew Gowers - editor of the Financial TImes, Sir John Bond - Chairman HSBC, Rod Eddington - CEO British Airways, Jorma Ollila - Chairman of Nokia, Rudolph Giulliani - Mayor of New York, Gary Hamel - Chairman Strategos, Gordon Bethune - Chairman and CEO Continental Airlines, Helge Wehmeier - President and CEO Bayer Corporation, Jonathan Bloomer - CEO Prudential....  and the rock singer Elton John.

Clients include Microsoft, HSBC, BP, AIG, Allianz, Munich Re, Swiss Re, GSK, IBM, Siemens, SAP, Accenture, ABN AMRO, Credit Suisse, RBS, UBS, Saks, Sara Lee, Diageo, Ford, Gillette, ExxonMobil, Prudential, Forbes, Morgan Stanley, Fortune, Virgin Atlantic, BBC, Bupa, BT, Belgacom, Global Food Forum, IBEC, TDC, Mobilcom, Belgacom, Zurich Financial Services and Tetrapak.

See bottom of this page for comments from participants and event organisers. Talk to Dr Dixon personally to discuss what you have in mind and check dates.

Each presentation is heavily customised, in close consultation with the client after discussions about aims of the event, conference theme, issues that other speakers will cover, the nature of the audience, countries represented and cultural factors. See also information about how Dr Dixon works with clients to create highly successful events. 

